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U.S. Department of Justice , Supplemental Statement

- Washington, DC 20530 ' : Pursuant to the Foreign Agents Reglstratlon Act of
1938, as amended

For Six Month Period Ending 8/31/2014
o (Insert date)

© I-REGISTRANT

1. (2) Name of Registrant S ' (b) Registration No.
Coyne Public Relations, LLC 6177
(c) Business Address(es) of Registrant

5 Wood Hollow Road
Parsippany, NJ 07054

2. Has there been a change in the information previously ﬁxmxshed in connection with the followmg"
(a) Ifanindividual:

(1) Residence address(es) - Yes [ . No EI

(2) Citizenship : - Yes([d No O

(3) Occupation Yes [] No |l
(b) If an organization:

(1) Name Yes [ No K]

(2) Ownership or control Yes [ No

(3) Branch offices Yes (J No X

(c) Explain fully all changes, if any, indicated in Items (a) and (b) above.

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, AND 5(a).
3. If you have previously filed Exhibit C', state whether any changes therein have occurred during this 6 month reporting period.

Yes (] No O
If yes, have you filed an amendment to the Exhibit C? Yes [ . NoK

If no, please attach the required amendment.

1 The Exhubit C, for which no printed form is provided, ConSIsts of 2 (e copy of the charter, articles of incorporation, assoctation, and by laws of a registrant that is an
organization. (A waiver of the requirement to file an Exhibit C may be obtained for good cause upon written application to the Assistant Attorney General, National Security
Division, U S. Department of Justice, Washington, DC20530.) .

FORM NSD-2
Revised 03/14
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4, (a) Have any persons ceased acting as partners, officers, directors or s1mllar officials of the registrant during this 6 month reporting period?

Yes [ No X

If yes, furnish the following mformatron: : ’
. Name » Position Date Connection Ended

(b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes OJ No K]
If'yes, fiirnish the following information: - ‘
Name Residence Address ..., Citizenship Position Date Assumed

5. (a) Has any person named in Item 4(b) rendered services directly in furtherance of the interests of any foreign principal?

Yes [ No X

If yes, identify each such person and describe the service rendered

,

(b) During this six month reporting period, has the registrant hired as employees orin any other capacity, any persons who rendered
- or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clefical or

secretarial, or in a related or srmllar capacity? Yes B . No O
Name 4 " Residence Address Citizenship '_ Position Date Assumed

See current employee list
attached

connection with the registrant durmg thrs 6 month report_mg penod" Yes | “No. l:]
If yes, furnish the following inforrna_t_i_on-: '
Name Position or Connection . Date Terminated

See current employee list attached

(d) Have any employees or individuals, who have filed a short form registration statement, terminated their-connection with any foreign

principal during this 6 month reportirig period?  Yes [] No

If yes, fumish the following information: ' ‘

Name - Position or Connection Foreign Principal . Date Terminated
See curtent employee I|st ' ‘

attached

6. Have short form reglstratlon statements been filed by all of the persons named in Items S(a) and 5(b) of the supplemental statement"
Yes (O No X

. If no, list names of persons who have not filed the required statement.
See current employee list

Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM



Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM
‘ ‘ ’ . (PAGE3)
I1- FOREIGN PRINCIPAL

7. Has your cbnnecﬁon w1th any f&éign principal ended during this 6 month reporting period?  Yes [1 No
If yes, furnish the following information: :

~ Foreign Principal "Date of Termination
8. Have you acquired any new foreign principal(s)? during this 6 month reporting period? Yes OO No K
If yes, furnish th following information; :
‘Name and. Address of Foreign Principal(s) _ Date Acquired

9. In addition to those named in Items 7 and 8, if any, list foreign prmc:lpal(s)2 whom you continued to represent during the 6 month
reporting period.

Hong Kong Tourism Board
South Africa Tourism

: 10 "(ha-) Haveyou ﬁi_ed exhibits for the newly acquired foreign principal(s), if any, listed in Item 8?
Exhibit A’ Yes O No O
Exh1b1t B* Yes [J No O

If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for'any foreign principal whom you
repres_ented during this six month period? " Yes [J No
If yes, have you filed an amendment to these exhibits? Yes [] No OO

If no, please attach the required amendment.

2 The term "foreign principal” includes, in addition to those defined in Section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly
supervised, directed, controlled, financed, or subsidized in whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual.
(See Rule 100(a) (9)).. A registrant who represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he
is not entitled to claim exempuon under Section 3 of the Act. (See Rule 208.)

3. The Exhibit A, which is filed on Form NSD-3, sets forth the information required to be disclosed conceming each foreign prmcxpal

4 The Exhibit B, which is filed on Form NSD-4, sets forth the information concerning the agreement or understanding between the registrant and the
foreign priﬁcipal.

Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM



Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM

(PAGE 4)
III - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any fofeign principal
named in Items 7, 8, or 9 of this statement? Yes ® - No OO
If yes, identify each foreign principal and describe in full detail your activities and services:
Hong Kong Tourism Board '
* South Africa Tourism

Provide public relations services for foreign principals, including but no limited to, press material development, media
relations, program and newsletter development.

12. During this 6 month rep,orting bériod, have you on behalf of any foreign principal engaged in p,orllit'icalvVactivity5 as defined below?
Yes [ No X

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relatjons, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant.
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery,
names of speakers and subject matter. )

13. In addition to the above describe_d_activities, if any, have you engaged in activity on your own behalf which benefits ydur
foreign principal(s)? Yes [ No [X]

If yes, describe fully.

5 "Political-activity,” as defined in Section 1{0) of the Act, means any actf\}ity that the person engaging in believes-will, or that the person intends to, in any way influence any
agency or official of the Govemnment of the United States or any section of the public within the United States with reference to formulating, adopting or changing the domestic
or foreign policies of the United States or with reference:to political or public interests, policies, or relations of a goverriment of a foreign country or a foreign political party. *

Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM



Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM

(PAGE 5)

IV - FINANCIAL INFORMATION

14. (a) RECEIPTS-MONIES
During this 6 month reporting pefiod, have you received from any foreign principal named in Items 7, 8, or9 of this
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or

money either as compensation or otherwise? Yes No O

If no, explain whj.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies.

Date From Whom . Purpose Amount
Various ‘ Hong Kong Tourism See attached for details 0
South Africa Tourism 194,145
$194,145
Total

(b) RECEIPTS - FUNDRAISING CAMPAIGN
During this 6 month reporting period, have you received, as part of a fundraising campaign’, any money on behalf of any

foreign principal named in Items 7, 8, or 9 of this statement? Yes (J No K]
If yes, have you filed an Exhibit D® to your registration? -~ Yes [J No K]

If yes, indicate the date the Exhibit D was filed. Date

(c) RECEIPTS-THINGS OF VALUE .
During this 6 month reporting period, have you received any thing of value® other than money from any foreign principal
named in Items 7, 8, or 9 of this statement, or from any other source, for or in the interests of any such foreign principal?

Yes [ ‘No
If yes, furnish the following ififormation:

Foreigﬁ Principal Date Received " Thing of Value ' Purpose -

6,7 A registrant is required to file an Exhibit D if he q;pllelct's‘;)r receives conﬁibutions, loans, moneys, or other things of value for a foreign principal, as part of a fundraising
campaign. (See Rule 201(¢)). ) ) :

8 An Exhibit D, for which no printed form is provided, séts forth an account of moniey collected or received as a result of a fiindraising campaign and transmitted for a foreign
principal. ' '

9 Things of value include but are not limited to gifts, interest free loans, expense:free travel, favored stock purchases, exclusive rights, favored treatment over cofmpetitors,
"kickbacks," and the like.

Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM |



Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM
' (PAGE 6)

15.(2) DISBURSEMENTS-MONIES
During this 6 month reporting period, have you ,
(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7, 8, or

9 of this statement? Yes [J No
(2) transniitted monies to afly such foreign principal? Yes O No [

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal.

All out of pocket expenses were billed back to the client. and included in the receipts reported in 14a.

If'yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Déte . Te Whom . Purpose . Amount

Total
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DISBURSEMENTS-THINGS OF VALUE
During this 6 month reporting period, hiave you disposed of anything of value'® other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement?

Yes El ‘ No K

_ If'yes, furnish the following information:

Date : Recipient Foreign Principal Thing of Value Purpose

DISBURSEMENTS-POLITICAL CONTRIBUTIONS

During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
other person, made any contributions of money or other things of value'! in connection with an election to any political
office, or in connection with any primary election, convention, or caucus held to select candidates for political office?

Yes O No X
If yes, furnish the following information:

Date Amouit or Thing of Value Political Organization or Candidate Location of Event

10, 11 Things of value include but are not limited to gifts, interest free l&éx_ls; Ekbense free travel, favored stock purchases, exclusive rights, favored treatment over competitors,
"kickbacks," and the like.
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V - INFORMATIONAL MATERIALS

16. (a) During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials?'?
Yes No O
If Yes, go to Item 17.
(b) Ifyou answered No to Item 16(a), do you disseminate any material in connection with your registration?
Yes [ No [J _
If Yes, please forward the materials disseminated during the six month period to the Registration Unit for review.

T7. Tdentify each such foreign principal.
South Africa Tourism

18.. During this 6 month reporting period, has any forelgn principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes . No I

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.
Please see attached

‘19. During thiis 6 month reporting penod did your activities in preparing, dlssemmatmg or causing the dissemination of informational
materials include the use of any of the following:

(] Radio or TV broadcasts [J Magazine or newspaper 1 Motion picture films [ Letters or telegrams

[ Advertising campaigns K] Press releases 0 Parnphlets or other publications K] Lectures or speeches -

K] Other (specify) Video production

" Electronic Communications

Email : )

O Website URL(s): . } e o _
0O Social media websites URL(s): _ '
O Other (specify)

20. | Durmg thxs 6 month reporting penod did you disseminate or cause to be disseminated 1nformat10nal materials among any of
the following groups: :

X Public officials A &X] Newspapers ' [ Libraries
O Legislators Editors O Educational institutions
XI Government agencies’ [ Civic groups or associations [J Nationality groups

&I Other (specify)_travel trade partners _

21. What language was used in the informational materials:
X] English : I Other (specify)

22. Did yc;u:ﬁlé with the Regisﬁ-ation Unit, U.S. Department of Justice a copy of each item of such informational materials
disseminated or caused to be disseminated during this 6 monti reporting period? Yes . No

23. Did you label each item of such informational materials with the-sta,tement- réquiréd by Section 4(b) of the Act?
Yes [ No

12 The term iniformational taterials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising,
books, periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials
disseminated by an agent of a foreign principal as part of an activity in itself cxempt from registration, or an activity which by itself would not require registration, need not be
filed pursuant to Section 4(b) of the Act.
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C

VI - EXECUTION

*In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have) read
the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the
undersigned make(s) no representation as to truth or-accuracy of the infermation contained in the attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date Of signature) : (Print or type name under each signature or provide electronic signature 13)

September 21,2016 _ _ ~ /s/ Cathy Clarkin eSigned

13 This statement shall be signed by the individual agent, if the registrant is an individual, or by a miajority of those partners, officers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individials to execute this statement on its behalf,
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Cdl"_,’ne‘.Em”lo. ee_s_,fpr;FARA —slx months ending 8/31/14 .

John Gogarty 40 W. Park Place, Apt. 505, Morristown, NJ Public Relations

Jennifer kamienski 66 Stonybrook Rd., Montville, NJ ' Public Rélations
Lauren Mackiel 205 Hickory Ave., Tenafly, NJ | Public Relations
Christina Conrado 4 Collérd Lane, Pinebrook, NJ Public Relations
Jillian Pedrani 123 Second Street, Ridgefield Park, NJ Public Relations

Paul Fleck 350 Parsippany Rd., Apt. 4, Parsippany, NJ Public Relations

Zel Elvi 5 High Terrace, Montclair, NJ ' * Public Relations
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SOUTH AFRICA

3/1/2014-8/31/2014 _
Transaction RefereiPerlod  Invoice Date - Trans Type Narrative Transactic Gross
0819141551 AUG/14 19-Aug Invoice MJ 0819141551 Paid 8,440.98
0804141551 AUG/14 4-Aug Invoice MJ 0804141551 Paid 16,854.48
0716141551 JuLM14 16-Jul Invoice MJ 0716141551 Paid 13,080.85 -
0702141551 JuL/14 1-Jul Invoice MJ 0702141551 Paid 17,845.92
0623141551 JUN/M4 23-Jun Invoice MJ 0623141551 Paid 12,305.18
0530141551 MAY/14 30-May Invoice MJ 0530141551 Paid 16,524.00
0529141551 MAY/14 29-May Invoice MJ 0529141551 Paid .28,803.51
0430141551 APR/1M4 30-Apr Invoice MJ 0430141551 Paid 16,524.00.
0331141551 MAR/14 31-Mar Invoice MJ 0331141551 Paid 16,524.00
0326141551 MAR/14 26-Mar Invoice MJ 0326141551 Paid 4,524.19
0328141551 MAR/14 26-Mar Invoice MJ 0328141551 Paid 3,089.19
0320141551 MAR/14 20-Mar Invoice 1551/11 0320141551 Paid 15,488.41
0313141551 - MAR/14 13-Mar Invoice MJ 0313141551 Paid 24,141.27
194,145.98
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" HONG KONG . 3/1/2014-8/31/2014

Transaction Ref¢Period Name  Invoice DaTrans Typ Narrative Transactic
No activity
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South African
Tourism
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Media Release

Inspiring new ways

SOUTH AFRICAN TOURISM CELEBRATES 20 YEARS OF FREEDOM AND DEMOCRACY AT
2014 UBUNTU AWARDS IN NEW YORK CITY

Minister of Tourism Honors Outstanding Trade Partners and Artists for a New South
Africa Founders, Alfre Woodard and Blair Underwood

April 2, 2014, New York, NY — South African Tourism, the official tourism board for South
Africa, held its 2014 Ubuntu Awards in the heart of New York City at Gotham Hall on Tuesday,
April 1, 2014. Artists for a New South Africa (ANSA) co-founders and acclaimed actors, Alfre
Woodard and Blair Underwood, accepted the “Friend of South Africa Award” on behalf of ANSA
in honor of the organization’s dedicated pursuit of social justice and equality in South Africa -
U.S. Correspondent for South African Broadcasting Corporation, Sherwin Bryce-Pease, served as
Master of Ceremonies. Hon. Marthinus van Schalkwyk, South Africa’s Minister of Tourism,
delivered the keynote address with distinguished guests including Ambassador Ebrahim Rasoot,
South Africa’s Ambassador to the U.S. and GRAMMY-nominated South African musician, Jonathan
Butler in attendance

Now in its fifth year, the annual Ubuntu Awards recognizes South African Tourism’s outstandm%
trade partners in business and leisure travel and celebrates South Africa’s approaching 20°
anniversary of freedom and democracy. The overarchmg theme of the event, “Ubuntu” is
derived from an African philosophy that speaks to the interconnectedness of our people. It is the
essence of being human - “ am because you are.” This belief is the very spirit of the Ubuntu
Awards, which was filled with heartfelt tributes to South Africa’s greatest father, Nelson
Mandela and his remarkable journey to freedom. As South Africa’s former -president and
champion of the anti-apartheid movement, Nelson Mandela opened up South Africa to the rest of
the world, making it the welcoming and worthwhile tourist destination it is today.

Minister 'van Schalkwyk infused his keynote address with  record-breaking statistics that
highlighted South Africa’s remarkable achievements over the past two decades, and past year
especially. In thanking the individuals and organizations who have helped cement South Africa’s
position as a world-class travel destination, Minister van Schalkwyk emphasized the inherent
value of partnerships and collaborations as key to the destination’s success.

“In the past 20 eventful years, we have gone from a little known wildlife destination - serving
mainly a domestic market and shunned by the rest of the world - to one of the fastest growing
and most visible tourism destinations in the world today,” stated Minister van Schalkwyk. “As
the U.S. remains our second largest source for overseas tourist arrivals - with figures outpacing
even overall global tourism growth in 2012 - we are certainly indebted to the collaborative
efforts of the people gathered in this room for our destination’s extraordinary success in this
market to date.”

~ The event also included new updates on South African Tourism’s “What’s Your BIG 57”

campaign; a 360-degree platform to promote South Africa’s endless array of rich and diverse
travel offerings, beyond its iconic safari. Championed by the loveable digital giraffe mascot,
Zandi, the campaign’s latest rollout is the newly-redesigned South African Tourism website,
making it easier for consumers and travel agents to plan and book their next visit to South Africa
tailored to their own unique interests and preferences.

South African Tourism 500 Fifth Avenuie. Suite 2044, New York NY 15110-0002. tnited States of Amarics Telephone <1 212 730 2829 Fax +1 212 764 198 Page 10f2

Visit uis at veww southefrica mt
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Inspiring new ways |

“Our ‘What’s Your BIG 57’ platform continues to break barriers in transforming the way key
stakeholders and consumers view our destination” said Sthu Zungu, President of South African
Tourism North America. “With strategic marketing, advertising, public relations and social media
activations in place, we have no doubt that this campaign will dramatically increase South
Africa’s desirability as an accessible and worthwhile holiday destination among U.S. travelers.”

The Friend of South Africa Award was presented to ANSA for its immense contributions to the
South African nation. ANSA is dedicated to supporting South Africa’s quest for democracy and
freedom through various philanthropic initiatives and visible thought leaders in the arts and
entertainment’ community, appropriately garnering it special recognition at this year’s
ceremony. '

in other categories, the award for Top Producing Tour Operator went to Lion World Travel and
Grand Circle, followed by the award for Top Producing Online Tour Operator, which went to
Orbitz. The award for Top Producing Airline was given to South African Airways; Best Value for
Money Packages to Grand Circle; Outstanding Achievement in Strategic Partnerships was
awarded to Swain Destinations; Outstanding Achievement in Creative Partnerships went to RA
Travel; Outstanding Achievement in a Group Travel Program was awarded to Far Horizons; and.
AIMA was recognized for Outstanding Achievement in Incentive Travel Programs.

The complete list of awards and award recipients is as follows:
* Top Producing Tour Operator - Lion World Travel and Grand Circle Travel
e Top Producing Online Tour Operator - Orbitz
e Top Producing Airline - South African Airways
o Best Value for Money Packages - Grand Circle Travel
« Outstanding Achievement in Strategic Partnerships - Swain Destinations
o Outstanding Achievement in Creative Partnerships - RA Travel
» Outstanding Achievement in a Group Travel Program - Far Horizons
« Outstanding Achievement in Incentive Travel Programs - AIMA
¢ Friend of South Africa Award - Artists For A New South Africa (ANSA)

For more information on South Africa’s rich and diverse offerings visit www.southafrica.net,
follow @SouthAfrica on Twitter and Visit South Africa on Facebook.

For further information contact:

Sthu Zungu at SA Tourism ~ Christina Conrado at Coyne PR
Tel: +1 (212) 730-292% Tel: +1 (973) 588-2000
- Email; newyork@southafrica.net Email: cconrado®coynepr.com -

Website www.southafrica.net -

South African Tourism is the national tourism agency responsible for the marketing of South Africa as a
preferred tourist destination. [t is headed by Chief Executive Officer Thulani Nzima and Chief Operatmg
Officer Timothy Scholtz.

#ih

Page 2. of 2

Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM



Received by NSD/FARA Registration Unit 09/21/2016 3:41:45 PM

Media Release

Inspiring new ways

 SOUTH AFRICAN TOURISM LAUNCHES WHAT’S YOUR BIG 5? RADIO CAMPAIGN -

New Ad Highlights South Africa’s Kaleidoscope of Enriching Travel Experiences
Among Key Target Markets

May 5, 2014, New York, NY — South African Tourism, the national toufism agency responsible
for the marketing of South Africa as a preferred tourist destination, today announced the release
of its tri-city What’s Your BIG 57 radio campaign. The radio spot, which comes on the heels of
South Africa’s 20™ anniversary of freedom and democracy, is part of the next phase of the 360-
degree platform to promote South Africa’s unmatched travel offerings.

"The ad follows a young couple’s discussion about their recent visit to South Africa, where they
experienced everything from shark cage diving with Great Whites to learning about South
Africa’s joufney to freedom at the Nelson Mandela Museum — even dancing with locals at a
Soweto street party. It will be airing in local radio stations across Atlanta, Charleston, S.C., and
Phoenix through May 11.

“South Africa is currently facing an extraordinary period in its history as later this month marks
20 years of freedom and democracy — a milestone date that transformed South Africa and
opened it up to the rest of the world,” said Ms. Sthu Zungu, President of South African
Tour‘ism North America. “Now more than ever, it is critical that we encourage visitors to
continue sharing their love and personal experiences of travel to South Africa and capture this
excitement through the lens of our What’s Your BIG 57 platform.”

The radio spot can be heard hére: http://bit.ly/1mjRXsc

The radio campaign’s debut comes just weeks after South African Tourism’s immensely well-
received 2014 Ubuntu Awards celebration, held on April 1, 2014, at Gotham Hall in New York
where Hon. Minister van Schalkwyk outlined the successes of South Africa’s Tourism efforts over
the last 20 years and mapped out the way forward. The annual awards gala — which was
underscored by moving tributes to South Africa’s historic anniversary and beloved former
president, Nelson Mandela — honored.South African Tourism’s outstanding partners in business
and {eisure travel. Valued trade partners and distinguished VIPs such as Alfre Woodard and Blair
Underwood — actors and founders of Artists for a New South Africa (ANSA) — toasted to South
Africa’s remarkable tourism success in the U.S. market over the past 20 years. As South Africa
looks to solidify the gains it has made in the North American market, South African Tourism’s

- What’s Your BIG 57 platform provides the unique opportunity to showcase the country’s diverse
experiences across multiple channels, helping to deconstruct the destination and ultimately
make it more appealing, accessible and worthwhile among U.S. consumers.

- The multi-faceted What’s Your BIG 5? campaign launched in April 2013 on the NBC hit series,
“All-Star Celebrity Apprentice” and aims to redefine the “BIG 5” by underscoring the broad

i Avene. Suite 2040, New York NY 10110-0002, United States of Americe Telephone «1 212 730 2929 Fax +1 212 784 1880 Page 10f2

South African Tourism 5
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Inspiring new ways
range of. authentivc': arid distinct experiences found only in South Africa. The 360-degree platform -
includes ongoing year-round marketing, advertising, news bureau and social media activations.

For more information on South Africa’s rich and diverse offerings visit www.southafrica.net,
follow @SouthAfrica on Twitter and Visit South Africa on Facebook.

For further information contact:

Sthu Zungu at SA Tourism - ‘ Christina Conrado at Coyne PR
Tel: +1 (212) 730-2929 - Tel; +1 (973) 588-2000
Email: newvork@southafrica.net Email: cconrado@coynepr.com

Website www.southafrica.net

South’ African Tourism is the national tourism agéncy respon's'ible for the marketing of South Africa as a
preferred tourist destination. It is headed by Chief Executive Officer Thulani Nzima and Chief Operating
Officer Timothy Scholtz. ‘

#itht
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Media Release

Inspiring new ways

SOUTH AFRICA STILL WINNING AFTER 2010 FIFA WORLD CUP

Former World Cup Host Reveals BIG Five Takeaways

Tourzsm Enjoys Continued Growth and Solidifies Positive Impact on Culture and Travel
Industry, Years Later

June 9, 2014, New York, NY — Four years after hosting the 2010 FIFA World Cup, South Africa
endures sustained success as a leading sporting and travel motherland. The country's reputation
as a world-class destination has been further enriched since hosting one of the most prosperous
World Cup events in history.

Since accommodating this global occurrence, South Africa continues to celebrate its lasting
legacy on the country’s tourism industry with a tremendous 21 percent increase in U.S. tourist
arrivals as of 2014, observing consistent growth to their economy and profile worldwide.

“With the 2014 FIFA World Cup Brazil upon us, we reflect on the profound, yet positive effect
this event has brought to our country,” said Ms. Sthu Zungu, President of South African Tourism
North America. “The World Cup opened a new door of opportunity for South Africa and we wish
our Brazilian counterparts the best of luck this month.”

How to Score BIG at the World Cup:

Don’t Judge a Book by its Caver
Perhaps the most successful element of South Africa’s hosting of the World Cup has been

debunking common misconceptions about the country - be it that the nation was not capable of-

hosting an event of such great magnitude or that it lacked compelling travel offerings beyond its

iconic safari. Rather, South Africa demonstrated that it did in fact have the capability to support

the world’s greatest sporting event in world-class stadiums and sports facilities, all while
emulating rich cultural diversity, breathtaking scenery, unmatched travel expenences rehable
comfort and the unforgettable warmth and kindliness from locals.

Preparation is Key

South Africa’s hosting of the FIFA World Cup in 2010 gave the country a deadline to complete '

infrastructure projects that would serve their people and the tourism industry for decades to
come, but it couldn’t have been done without careful planning and evaluation.

Within six years, South Africa built two new stadiums and upgraded eight existing venues in each
of its major cities. The country invested $1.8 billion in road work, airport upgrades and highway
expansions, and another $40 million in telecommunications improvements.

There is No “I” in Team
South Africans unified in national pride and attained the seemingly impossible in an effort to
showcase South Africa in the best light. The result of such teamwork provided a $5 billion lift to
the economy. Additionally, South Africa’s surge of visitors.outperformed every region in the

- world by eight percent, most remarkably during the world’s most severe financial crisis.
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Inspiring new ways

Be True to You

Leading up to the 2010 FIFA World Cup, South Africa received a decent amount of negative
press, but South Africans never let this affect their spirit. Rather, they exuded positivity and
welcomed the world with open hearts.

In fact, as the tournament kicked off, many set protest against the notorious South African
vuvuzela. Despite the public outcries and noise complaints, South Africans refused to lose sight
of their roots. No matter how controversial the horns, they banded together and celebrated the
- ritual asset. Four-years later, visitors continue to cherish the vuvuzela as a unique
representation of South African culture.

The More the Merrier

More than 309,000 tourists visited South Africa to attend the 2010 FIFA World Cup, giving the
local economy an incredible boost - as well as raising the profile of South Africa as a welcoming
and worthwhile tourist destination. As a result, South Africa continues to see double-digit
increases in tourist arrivals year after year since 2010. The U.S., specifically, has contributed
immensely to this sustained growth as South Africa’s second largest source market for overseas
tourist arrivals. Of recent, the U.S. accounted for nearly 350,000 tourist arrivals in 2013,
reflecting a 6.7% growth on the Americans that visited South Africa in 2012.

Proven by this rapid, consistent growth, South Africa is quickly becormng the global standard for
tourism success to other emerging destinations.

“It is important for organizers of this year s Cup to see it as an opportunity to reassess what is
working for their country and what isn’t,” continued Ms. Zungu. “South Africa had the unusual
privilege of representing the continent of Africa and delivering the most legendary sportmg
event to éver take place here.”

By eétabhshmg heartfelt connections with those who have traveled to the “Rainbow Nation,”
South ‘Africa has evolved into a leading holiday destination that resenates with millions of travel
enthusiasts around the globe

For more information on South Africa’s rich and diverse offerin'gs visit www,southafrica.net,
follow @SouthAfrica on Twitter and Visit South Africa on Facebook.

For further information contact:

Sthu Zungu at SA Tourism Christina Conrado at Coyne PR
Tel: +1 (212) 730-2929 Tel: +1 (973) 588-2000
Email: newyork@southafrica.net Email: cconrado@coynepr.com

Website www.southafrica, net

South African Tourism is the national tourism agency responsuble for the marketing of South Africa as a
preferred tourist destination. It is headed by Chief Executive Officer Thulani Nzima and Chief Operating
Officer Timothy Schpltz,.
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